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Five Key Questions of Media Literacy

© 2005 / Centar for Madla Literocy

1. Who created this message?
2. What creative riechniques are used to
.atfract my attention?

3. How might different people understand
‘this message differently than me?

4. What values, lifestyles and points of
view are represented in, or omitted
from, this n‘;essage?

5. Why is this message being sent?

Five Core Concepfs

1. All media messages are ‘constfructed.’

2. Media messages are constfructed using
a creative language with its.-own rules.

3. Different people experience the same
media message differently.

4. Media have embedded values and
points of view.

5. Most media messages are organized
to gain profit and/or power.

&

Center for
Madia Llieraey




What is Media Literacy?

20 Reasons to Study the Media

1.

Like history, because the media interpret the past to us to show us what has gong into
maKing us the way we are.

Like geography, because the media define for us our own place in the world.

Like civics, bacause the media help us to understand the workings of our immediate
world, and our individual roles in it.

Like literature, because the media are our major sources of stories and entertainment.
Like literature, because the media require us to learn and use critical thinking skills.

Like business, because the media are major industrias and are inextricably involved in
cormmercs,

Like language, because the media help define how we communicate with each other.

8. Like science and technology, because the media always adopt the leading sdge of

10,
1.
12,

13
14.

15.
18.

17.

18.

18,
20,

modern technological innovation,

Like family studies, becauss the media determine much of our cultural diet and weave
part of the fabric of our lives.

Like environmental studies, because the media are as big a parl of our everyday
environment as are trees, mountains, rivers, cities and oceans.

Like philosophy, because the media interpret our world, its values and ideas to us.
Like psychology, because the media help us (mis)understand ourselves and others.
Like stience, because the media explain to us how things work.

Like industrial arts, because the media are -carefully planned, designed and constructed
products.

Like the arts, because the media bring us pleasurs, and we experience all the arts
through the media as no other age has ever done.

Like politics, because the media bring us political and ideological messages all the time -
yes - all the time.

Like rhetoric, because the media use special codes and conventions of their own
languages that we need to understand and control—or we stand in danger of being

controlled by them.,

Like drama, hecause the media help us understand life by presenting it as larger-than-
life, and compel us to think in terms of the audience.

Like Everest, because they are there.
BECAUSE THE MEDIA GO TO GREAT LENGTHS TO STUDY US.

Media Literacy Through Critical Thinking 5]
Tenoher Materials



How to Use this Mg.nua.l

"lnstead of asking always for an essay, teachers could consider the following alternative formats for
student reporting - almost 200 of tham. The media are part of all learning.”

abstract
ad campaign
adaptation
address
advertisament
animation
announcement
anthology
autoblography
bibliography
bill board '
biography
brainstorming
brochure
caloulation
campaigh
caption
cartoon
cartoon strip
character
sketch
chart
collage
column
commerciat
costume
crossword
cut-line
debate
dedication
definition
demansiration
design
desk-top
publishing
diagram
dialog
diary

Maedia Literaocy Through Critioal Thinking
Teacher Materials

dicrama
directions
directive
discussion
display
dacudrama
drama
drawing
editorial
glectronic mail
epigram
epitaph
ESSAY
eulogy
executive
summary
azine
fashion design
fiction
filin
filmography
foreword
game
grafiiti
graph
greeting card
guest speaker
guidebook
guidelines
handhbill
handbook
headline
horoscope
how-to guide
improvisation
inscription
instructions
inferpretation

interview
introduction
invitation
invoice

joh description
joke

journai article
journal

label

lecture

latter to the editor
letter list

log

magazine
manual

map

memoir
memorandurm
menu
massage
mime
minutes
model
monoiog
music

news report
news ariicle
newsletter
newspaper
note making
note taking
one-sheet
organizer -
painting
pamphlst
parable
paragraph
paraphrase

periodical
photo-montage
photograph
play

plof diagram
poem
posicard
poster

precis
preface
problem solving
profile
program
project
prologue
proposal
prospectus
publishing
puppstry
puzzle

query

guest
question list
question
guestionnaire
quiz
guotation
radio raport
receipt
recipe

report
research paper
resource list
résume
review

riddle
rcole-play
routing slip

saying-
scenarlo
script
semantic
organizer
sign
simulation
skit
slogan
sociogram
song
speech
statement
story board
story-telling
story-writing
summary
survey
table
{ableau
telegram
test
title
transformation
fravelog
treatment
trip
uniform
video
visit .
visitor
viva voce
wayhili
website
word search
word-we

10
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Personal Identity Wheel

(Adapted from "Voices of Discovery", Intergroup Relations Center, Arizona State University)

gavorite Musjc

Three Adjectives to Describe Yourself

/rqqu STIE 00



Social Identity Wheel

(Adapted from "Voices of Discovery”, Intergroup Relations Center, Arizona State University)

* Ethnicity

1. Identities you think about most often

2. Identities you think about least often

3. Your own identities you would like to
learn more about.

4. Identities that have the strongest effect
on how you see yourself as a person.
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Challenging media

DECONSTRUCTING AN ADVERTISEMENT

» For a print advertisement

STEP 1: MAKE OBSERVATIONS ..

» Think of five adjectives that describe the ad.
» Look at the ad and evaluate its aesthetics:

B Are there people depicted in the ad? What gender is represented? What race? What do
the people look like (young, old, stylish, etc.)? What are their facial expressions?

B Estimate what the camera angle was, Was it far from the subject or close to it? Was it
above, eye-level, or below the subject?

W Take note of the lighting used in the ad. boes it appear to be natural or artificial?
Why or why not? Are certain parts of the ad highlighted while others are not? If so,
why do you think this is? Are there shadows? If so, how big are they?

B What calors are used? Are they bright? black and white? in sharp contrast to each other?

W |f the ad has text or copy, how doées it look? What kind of font is used? |s more than
one type of font used? How big Is the text? What color is the text? Is there more than
one color used? What does the text actually say? What does the large text say? The
small text?

STEP 2: DETERMINE THE PURPOSE OF THE AD

» Remember thaf the purpose of an ad is alwa}s to sell a product!
» What product is being sold? |

» Do you find the product appealing? Why or why not?

» Who is the target audience for thislproduct? Children? Teens? Adults? The elderly?

» What feelings or emotions Is the ad trying to associate with the product? Did it work?
Why ar why not?

{continued on next page)

68 Masonic St.| Northampton MA 01050 | TEL 800.897.0089/413.584.8500 | FAX 800.659.6882/413,586,8398 | infa@mediaed.org | www.mediaed.org
This handout may be reproduced for educational, non-profit uses only, © 2005 )
masffie@mac.com Sandre Effinger  hitp://www.mseffis.com @ @
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Challenging media

DECONSTRUCTING AN ADVERTISEMENT

(continues from other page)

STEP 3: DETERM!NE THE ASSUMPT[QNS THE AD MAKES

- & THE MESSAGES IT SENDS

» Assumptions may not be contained directly In the ads themselves, but in the messages that
- are produced from them

W What assumptions does the ad make about gender? (i.e. Women are powerful when they
hold a hair dryer in their hands. Men like to drink beer. Women are primary caregivers, etc..)
Are these assumptions realistic? Why or why not? Do these assumptions reinforce or
challenge stereotypes about gender identity?

. B What assumptlons does the ad make about race (i.e. African Americans are excellent
athletes. Latinos are sensual and passionate. Etc.)? Are these assumptions realistic?
Why or why not? Do these assumptions reinforce or challenge stereotypes about
racial identity?

B What assumptions does the ad make about class (i.e, Wealthy people are happy and
trouble-free. Poor people are always looking for a handout, etc.J? Are these assumptions
realistic? Why or why not? Do these assumptions reinforce or challenge stereotypes
about class?

'erp 4: CONSIDER.-THE POS.SIBILE cC

THESE MESSAGES

» What are some possible conseqguences? (long-term and short-term)
» Do the messages create unrealistic expectations for people? Why or why not?
» How do the messages in this ad counter or undermine social change?

» Is this ad socially responsible? How or how not? What does it mean for an ad or a company
to be socially responsible?

» In the closing comments of the video Kiffing Us Softly 3, Jean Kilbourne states that change
will depend upon “an aware, active, educated public that thinks for itself primarily as citizens
rather than primarily as consumers,” What does it mean to think of oneself primarily as a citizen
rather than primarily a consumer? Can one be both a citizen and a consumer? How? Reflect
on this ad with the above statement in mind,

60 Masonlc St.| Northampton MA 01060 | TEL 800.897.0085/413.584.8500 | FAX 800.659.6882/413.586.8398 | info@mediaed.org | www.mediaed.org
This handout may be reproduced for educational, non-profit uses only. © 2005 @
18 Bandra Effinger hitp://www.mseffle.com meeffie@masc.oom
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TEACHING ¢

TOLERANCE

A PROJECT OF THE SOUTHERN POVERTY LAW CENTER

Critical Listening Guide

Context

1.
2.
3.

Where is the speaker located?

When was this text composed?

What do you know about the speaker’s identity? (family, gender, race, age,
religion, socioeconomic status, sexual orientation, abillities, interests, language,

_ete.)
4. How does the speaker’s context or identity influence the content of this text (i.e.,
what the speaker says)?
5. How does the speaker’s context or identity influence the way the text is
presented (i.e., how the speaker says it)?
Audlence
1. Who is the speaker’s intended or immediate audience?
. Does the speaker make any assumption(s) make about the audience? Explain.
3. Whois the wider audience of this text? Who is listening or responding to this
text?
4. What might a listener bring to this text that could influence the way shethe
interprets the content?
5. How has the identity and context of the audience (the listener or responder)
impacted what the speaker is saying and how she/he says it? ‘
Purpose
1. Why was this text composed?
2. Whatis the speaker hoping to achieve?
3. How does the purpose of this text impact what the speaker says and how he or
she says it?
Values
1. What values does the speaker communicate? How do you know?
2. How does the speaker’s identity impact his or her values?
3. To what extent does the speaker help the listener understand his or her values?
Styie
1. Connotation
2. lony ,
3. Register {formal/informal)
4, Sarcasm
5. Tone
& 2014 Teaching Tolerance

Ciftical Listening Guide was adapted from Perspectives for a Diverse Americs, Teaching Tolerance's Common-Core
aligned, literacy-based, anti-bias curriculum. teachperspectives.org.
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