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Five Key Questions of Media Literacy

® 2005 / Center for Medla Literacy

Who created this message?
What creative techniques are used to

-attract my aitention?

How might different people understand

this message differently than me?

What values, lifestyles and poinis of
view are represented In, or omitted
from, this message?

Why Is this message belng sent?

Five Core Concepis

All media messages are ‘constructed.’
Medla messages are constructed using
a creative language with lis.own rules.
Different people expetience the same
media message differently,

Media have embedded values and
points of view.

Most media messages are organized
to gain profit dndlor power.
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What is Media Literacy?

20 !’{easons to Study the Media

1J Like history, because the media Interpret the past to us to show us what has gone into
making us the way we are.

2, Like geography, because the media define for us our own place in the world.

3. Like clvics, because the media help us to understand the workings of our immediate

' world, and our indlvidual roles in It
Like literature, because the media are our major sources of stories and entertainment.
Like literaturs, because the media require us to leam and use critical thinking skills.

Like business, because the media are major Industries and are Inextricably Involved in
commerce,

7. Like language, because the media help define how we communicate with each other.

8. ' Like science and technology, because the media always adopt the leading edge of
modern technological innovation.

8.| Like family studies, because the media determine much of our cultural diet’ and weave
part of the fabric of our lives.

Like environmental studles, because the media are as blg a part of our everyday
environment as are trees, mountains, rivers, clties and oceans.

11. Like philosophy, because the media Interpret our world, its values and Ideas to us.
2. Llke psychology, because the media help us (mis)understand curselves and others.
3. Like stiencs, bscause the medla explain to us how things work.

14, Llke Industrial arts, because the media are 'carefully planned, designed and constructed
products.

18. Llke the arts, because the media bring us pleasurs, and we experience all the arts
through the media as no other age has ever done.

18. Like politics, bacause the media bring us political and Ideclegical messages ali the time -
yes - all the time. '

17. Like rhetoric, because the medla use speclal codes and conventions of their own
| languages that we need to understand and control—or we stand In danger of being
| controlled by them.

|
18;. Like drama, because the media help us understand life by presenting it as larger-than-
9
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| life, and compel us to think in terms of the audience.
. Like Everest, because they are there.
Zq. BECAUSE THE MEDIA GO TO GREAT LENGTHS TO STUDY US.

Media Literacy Through Oritical Thinking B
Teacher Materials




EXAMPLE #1 - (:ommercidls

T L who created this message?

: Authorsmp |

| 2. What creative techniques are used to attract the viewer's attention?

" | & Whatvalues, lifestyles, and points of view are represented in or omitted from
.~ - thismessage?

| 5. Why s this message being sent?
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Challenging media

DECONSTRUCTING AN ADVERTISEMENT

» For a print advertisement

STEP 1: MAKE OBSERVATIONS .

» Think of five adjectives that describe the ad.
» Look at the ad and evaluate its aesthetics:

B Are there people depicted in the ad? What gender is represented? What race? What do
the. people look like (young, old, stylish, etc.)? What are their facial expressions?

# Estimate what the camera angle was, Was it far from the subject or close to it? Was it
above, eye-level, or below the subject?

| Take note of the lighting used in the ad. Does it appear to be natural or artificial?
Why or why not? Are certaln parts of the ad highlighted while others are not? If so,
why do you think this is? Are there shadows? If so, how big are they?

B What colors are used? Are they bright? black and white? in sharp contrast to each other?

W |f the ad has text or copy, how does it look? What kind of font is used? Is more than
one type of font used? How blg Is the text? What color is the text? Is there more than
one color used? What does the text actually say? What does the large text say? The
small text?

¥

STEP 2: DETERMINE THE PURPOSE OF THE AD -

» Remember thaf the purpose of an ad is alwa}s to sell a product!
» What product is being sold? |

» Do you find the product appealing? Why or why not?

» Who is the target audience for thls'product? Children? Teens? Adults? The elderly?

» What feelings or emotions Is the ad trying to associate with the product? Did it work?
Why or why not?

{continued on next page)
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Challenging media

DECONSTRUCTING AN ADVERTISEMENT

(continues from other page)

" STEP 3: DETERMINE THE ASSUMPTIQNS THE AD MAKES

- & THE MESSAGES IT SENDS

» Assumptions may not be contained directly In the ads themselves, but in the messages that
- are produced from them

m What assumptions does the ad make about gender? (i.e. Women are powerful when they
hold a hair dryer in their hands. Men like to drink beer. Women are primary caregivers, etc..)
Are these assumptions realistic? Why or why not? Do these assumptions reinforce or
challenge stereatypes about gender identity?

. B What assumptlons does the ad make about race (l.e. African Americans are excellent
athletes. Latinos are sensual and passionate. Etc.)? Are these assumptions realistic?
Why or why not? Do these assumptions reinforce or challenge stereotypes about
racial identity?

® What assumptions does the ad make about class (i.e. Wealthy people are happy and
trouble-free. Poor people are always looking for a handout, etc..)? Are these assumptions
realistic? Why or why not? Do these assumptions reinforce or challenge stereotypes
about class?

STEP 4: CONSIDER THE POSSIBL "“CONSEQUENCES fol

THESE MESSAGES

» What are some possible consequences? (long-term and short-term)
» Do the messages create unrealistic expectations for people? Why or why not?
» How do the messages in this ad counter or undermine social change?

» Is this ad socially responsible? How or how not? What does it mean for an ad or a company
to be socially responsible?

» In the closing comments of the video Killing Us Softly 3, Jean Kilbourne states that change
will depend upon “an aware, active, educated public that thinks for itself primarily as citizens
rather than primarily as consumers.”What does it mean to think of oneself primarily as a citizen
rather than primarily a consumer? Can one be both a citizen and a consumer? How? Reflect
on this ad with the above statement in mind.

60 Masonlc St. | Northampton MA 01060 | TEL 800.897,0089/413.584.8500 | FAX 800.659.6882/413.586.8398 | info@medlaed.org | www.mediaed.org
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Critical Listening Guide

Context

1. Where is the speaker located?

2. When was this text composed?

3. What do you know about the speaker’s identity? (family, gender, race, age,
religion, socloeconomic status, sexual orientation, abllities, interests, language,

_etc.)

4. How does the speaker’s context or identity influence the content of this text (i.e.,
what the speaker says)?

5. How does the speaker’s context or identity influence the way the text is
presented (i.e., how the speaker says it)?

Audlence

1. Who is the speaker’s intended or immediate audience?

2. Does the speaker make any assumption(s) make about the audience? Explain.

3. Who is the wider audience of this text? Who is listening or responding to this
text?

4. What might a listener bring to this text that could influence the way she/he
interprets the content?

5. How has the identity and context of the audience (the listener or responder)
impacted what the speaker is saying and how she/he says it? '

Purpose
1. Why was this text composed?
2. What is the speaker hoping to achieve?
3. How does the purpose of this text impact what the speaker says and how he or
she says it?

Values
1. What values does the speaker communicate? How do you know?
2. How does the speaker’s identity impact his or her values?
3. To what extent does the speaker help the listener understand his or her values?

Style

Connotation

Irony _
Register (formal/informal)
Sarcasm

Tone

RPN b

© 2014 Teaching Tolerance

Critical Listening Guide was adapted from Perspsctives for a Diverse America, Teaching Tolerance’s Common-Core
aligned, literacy-based, antl-bias curriculum. teachperspectives.arg.



Immigrants (We Get the Job Done); K’'naan featuring Residente; Riz MC, & Snow Tha Product

First, yowll be viewing the video for the song “Immigrants (We Get the Job Done).” The twist? Yowll be listening to it with the volume off. As you
watch, you will critically view and and analyze the visual rhetoric. What is the argument that’s being made? What purpose does each image and/or

clip serve? The video effectively makes an argument on its own - without the accompaniment of a song; your task is to analyze that argument.

The Visual (brief description)

The Analysis (what purpose does this visual serve?)

Created by Christopher Lewis, 2017



Immigrants (We Get the Job Done): The Visual Argument

1. The video begins with a group of peaple in a train. How would you describe
them? Their emotions? Is there a change? What is the tone set up from the
beginning and what purpose does it serve?

6. On the subway, some people have black stripes over their eyes. Eventually
they remove them. Why do you think this occurs and what message is being
sent?

2. Describe the space (e.g. living quarters, bunks, etc.) created in the video. How
do you think it affects the people in the video? How does it affect the viewer?

7. Why are people riding on top of the train? What might this symbolize?

3. Given the title, what is the purpose of the people sewing the American flag?
How the the symbol create meaning?

8. How does the mood and tone change when the police enter the train? How do
you know? ‘

4. There is a series of people working. What types of jobs are represented and
what is their purpose?

9. Describe the final image shown with the trains. What is the message being
created?

5. The camera reverses angles as the people stare at the camera. What effect
does this have on the viewer? Why do you think the people are doing this?

10. Why do you think the entire video is based on modes of transportaton? How
does it relate to the title of the song?

Created by Christopher Lewis, 2017



Immigrants (We Get the Job Done): Close Reading

You know, and it gets into this whale issue of border security

You know, who's gonna say that the borders are secure?

We've got the House and the Senate debating this issue

And it's, it's really astonishing that in a country founded by immigrants
"Immigrant” has somehow become a bad word

So the debate rages on and we continue.

And just like that it's over, we tend to our wounded, we count our dead
Black and white soldiers wonder alike if this really means freedom
Not yet

I got one job, two job, three when I need them

I got five roommates in this one studio, but I never really see them
And we all came America trying to get a lap dance from Lady Freedom
But now Lady Liberty is acting like Hilary Banks with a pre-nup

'Man, I was brave, sailing on graves

Don't think I didn't notice those tombstones disguised as waves _
I'm no durmmy, here is something funny, you can be an immigrant without
risking your lives

Or crossing these borders with thrifty supplies
All you got to do is see the world with new eyes

Irunigrants, we get the job done

Look how far I come
Look how far I come
Look how far I come
We get the job done

Look how far I come
Look how far I come

' Look how far I come

Irnmigrants, we get the job done

It's a hard line when you're an import
Baby boy, it's hard times

When you ain't sent for

Racists feed the belly of the beast
With they pitchforks, rich chores
Done by the people that get ignored

- | Yase armé (and it started)

Ya se despertaron (and they awoke)

This line is from the musical lyrics and refers to the Battle of Yorktown during the
American Revolution. George Washington helped the colonists defeat the British.

Why daoes the speaker have five roormmates?
What is meant by “sailing on graves” and what effect does it have?

What do you think this speaker thinks about the topic of the song?

This line from Hamilton is said by Alexander Hamilton (an immigrant to the

colonies) and the Marquis de Lafayette, a French general who helped win the
battle of Yorktown.

Why is “look how far I've come” repeated? What meaning does it give?

What is an “import” and why do you think it was used instead of another
word?

“Ya se arm0” translates to “it has started.” What has started?

o‘\
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It’s a whole awakening

La alarma ya soné hace rato (the alarm went off a while ago)
Los que quieren buscan (those who want, search)

Pero nos apodan como vagos (but they label us hoodlums)
We are the same ones

Hustling on every level

Who do you think the speaker is talling to? What is her message? How is it
different than the last speaker? Who does this speaker represent?

I\

Ten los datos (here’s the details)
‘Walk a mile in our shoes
Abréchense los zapatos (better buckle your shoes)

Ibeen scoping ya dudes, ya'll ain't been working like I do

T'll outwork you, it hurts you

You claim I'm stealing jobs though o
Peter Piper claimed he picked them, he just underpaid Pablo
But there ain't a paper trail when you living in the shadows
We're America's ghost writers, the credit's only borrowed
it's a matter of time before the checks all come

But

Immigrants, we get the job done
(repeat chorus) '

The credit is only borrowed

It's America’s ghost writers, the credit's only borrowed

It's America's ghost writers

America's ghost writers :
America’s ghost writers, the credit's only borrow-borrowed
It's America's ghost writers, a credit is only borrowed

It's America's ghost writers, a credit is only borrowed

It's America’s ghost writers, a credit is only borrowed

It's

Immigrants, we get the job done

Ay yo aye, immigrants we don't like that

Na they don't play British erapire strikes back

They beating us like 808's and high hats

At our own game of invasion, but this ain't Iraq
Whao these fugees what did they do for me

But contribute new dreams

Taxes and tools, swagger and food to eat

Cool, they flee war zones, but the problem ain't ours
Even if our bombs landed on them like the Mayflower
Buckingham Palace or Capitol Hill

Blood of my ancestors had that all built

Do you know the Peter Piper story? How does the speaker change it and for

what purpose? .

What is meant by the line about “ghost writers”? Why is the “credit only
borrowed”? What argument is being made? :

Who do you think the speaker is talking to? What is his message? How is it

different than the last speaker? Who does this speaker represent?

What is the purpose of mentioning taxes, tools, swagger, and food?

Why are Buckingham Palace and Capitol Hill refexred to?

1)
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It's the ink you print on your dollar bill, oil you spill
Thin red lines on the flag you hoist when you kill
But still we just say "look how far I come”
Hindustan, Pakistan, to London

To a galaxy far from their ignorance

‘Cause

Immigrants, we get the job done

Por tierra o por agua

Identidad falsa

Brincamos muros o flotamos en balsas

La peleamos como Sandino en Nicaragua

Somos como las plantas que crecen sin agua

Sin pasaporte americano

Porque la mitad de gringolandia es terreno mexicano
Hay que ser bien hijo de puta

Nosotros les sembramos el arbol y ellos se comen la frutas
Somos los que cruzaron

Aqui vinimos a buscar el oro que nos roharon
Tenemos mas trucos que la policia secreta

Metimos la casa completa en una maleta

Con un pico, una pala

Y un rastrillo

Te construimos un castillo

Como es que dice el coro cabrén?

Immigrants, we get the job done
(repeat chorus)

TRANSLATION

By land or by water

False identity

We jump walls or float by rafts

We fight it like Sandino in Nicaragua

We're like the plants that grow without water

Without American passports

because half of “gringolandia” is Mexican territory

You would have to be a real son of a bitch*

We plant the trees and they are the ones that eat the fruit
We are the ones that crossed

We come here to look for the gold that they stole from us
We have more tricks than the secret police

We stuffed our whole house in a suitcase

With a pick, a shovel, and a rake we built you a castle
How does the chorus go cabron*?

Immigrants we get the job done!

This section refers to Star Wars twice. Why do you think so? What is the
“galaxy” the speaker refers to?

Who does this new speaker represent? How do you know?

- What is meant by “gringolandia” and how does history help you understand

the speaker’s reference?

How does the speaker describe the life of this group of i immigrants? What
message is being sent?

Who do you think is the intended audience of this plece'? What is the overall
message being sent? How do you know?

Created by Christopher Lewis, 2017
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Personal identity Wheel

(Adapted from "Voices of Discovery", Intergroup Relations Center, Arizona State University)

gavorite Music

Three Adjectives to Describe Yourself
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Social Identity Wheel

(Adapted from "Voices of Discovery", Intergroup Relations Center, Arizona State University)

- Ethnicity

1. Identities you think about most often

2. Identities you think about least often

3. Your own identities you would like to
learn more about.

4. Identities that have the strongest effect
on how you see yourself as a person.

9



gcommlcmez } EXAMPLE #2 - Data g

Percent of words spoken
(& 25 508 . 100
Sty White {18373 & . fr R

Sleaping Beauty (1660} B

The Littfe Mermaid (1989 IS
Beauty and the Beast (1001 (SR
Aladain (1997 BREEE
Pocahontas (1995) §

Mulan (1996 e

Princess and the Frog (2000} Bt

Tangied (2010 B

Brave (2012) S

Frozen (2013 S
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Source: Carmen Fought and Karan Elsenvhauer
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One observation
I haveis...

One conclusion I
can draw is...

One question I
have is...




